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National Youth Council (NYC) is a State Corporation 
in the Ministry of ICT, Innovation and Youth Affairs, 
which came into being through the enactment of 
the NYC Act 2009 as the official voice of the youth 
mandated to advocate for youth opportunities, to 
associate, be represented and participate in the 
political, social, economic and other spheres of life.

This E-Newsletter contains articles and information 
from the entire NYC fraternity the youth and 
youth serving organizations. Therefore, you are 
encouraged to regularly forward information 
touching on youth activities, initiatives and success 
stories to the Editor for publication.

                 Mission
To enhance youth capacity to actively participate in 
economic, social and political spheres for prosperity 
through strategic consultations, engagements and 
partnerships.

                   Vision
To be a dynamic institution championing Youth 
Empowerment for National Stability and Prosperity.

               Values
Equity,Professionalism, Integrity ,Transparency 
,Innovativeness ,Teamwork.

      
      

NYC is wholeheartedly and fully committed to championing and advocating youth 
issues through effective consultation process while steadfastly demanding greater 
inclusion and recognition of the youth in all spheres of the society.

NYC  PH ILOSOPHY
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Are you making a 
resolution in the 
new year? Warning: 
More than half of all 
resolutions fail, but this 
year, they don’t have to be 
yours. Here’s how to identify 
the right resolution to improve 
your life: create a plan on how 
to reach it, and become part 
of the small group of people 
that successfully achieve their 
goal!!!!

  How do you 
stick to your      
New Year’s       
Resolution?
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Basically a New Year resolution is made when one 
wants to correct the mistakes they have done 
the past year. New year is a time when many 
people around the World make promises.

We have also made resolutions before, 
but just like anybody else, We too never 
lived up to them all, or maybe, none at 
all!!! However, it doesn’t mean that We 
can’t have them noted down this time 
around, and actually stick to them.

Therefore, a start of a New Year is a 
great time to take stock of where you 
are currently, and turn your attention 
to the future. What is your goal for this 
year, and what kind of planning do you 
need to do, to get there?

And this time around, We should be determined 
to stick to our resolution, and get ourselves 
corrected to be a more better person, both for 
ourselves, and to the society…

Very often we all hear about New Year resolutions.

Wairimu Waweru
Patron “Sauti Ya Vijana”
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CEOS FORWARD

As we mark the beginning of the new year, NYC continues to welcome and celebrate young 
people’s diverse and meaningful participation in all spheres of life. 

It is also important to note that the Youth are an essential component of our nation’s development 
and consistently play an important role in the realization of Kenya’s Big Four Agenda, Vision 2030, 
and the Sustainable Development Goals (SDGs).

In pursuing our main aim of supporting young people to exercise and realize our potentials, 
we will continue to urge the Youth to be patriotic and value driven, agile protagonists of our 
own development and not just play the role of being recipients of support from state and non-
state corporations. This will ultimately enable young people develop the knowledge, skills and 
attitudes they need to make informed choices about their future. 

This year, NYC will continue supporting Youth leadership across all Counties in the Country and 
build awareness and capacity on Youth-related issues as it mainstreams, expands, connects, 
strengthens and amplifies meaningful Youth engagement and participation across all sectors in 
national development. 
We would like to thank each and every one of you who played a significant role in Matters Youth 
Development. 

Your hard work, passion, and the part that you have played in this nation has a significant 
influence on and shared responsibility for decisions and actions that affect many young lives 
within a context that acknowledges and respects your talents and strengths and supports them in 
finding ways to deal with the issues that affect them.Happy New Year 2021. 

Mr. Roy Sasaka Telewa
CEO National Youth Council
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Youth population forms a very important segment towards Kenyas sustainable 
development, their energy, innovation, creativity, inventiveness, and their contribution to 
social and economic development of the nation cannot be overlooked. 

The Government has initiated several affirmative interventions for youth empowerment 
to ensure their participation in the nations development processes. Alongside these 
affirmative interventions the National Youth Council is strategically placed as the ‘voice of 
the Youth’ to advocate for youth empowerment, inclusion and participation in all spheres 
of life. 

The national youth Council gives proper planning a priority to 

provide a structure to make day to day decisions that are strictly 

aligned to the Vision. Special emphasis are made to consider 

contemporary / emerging youth matters, changes in technology 

and global trends.

The Councils plan mirrors the aspirations of Kenya’s youth and 

are anchored on the Constitution of Kenya 2010, the Kenya Vision 

2030, the Third Medium Term Plan 2018-2022 , the Kenya youth 

development policy, global development agenda 2030- 

the SDGs and within the context of other international, 

continental and regional policy frameworks and charters on 

youth issues.

The council is committed to implement the 
following goals, strategies, programs and 
projects in order to achieve its mission and 
functions as stipulated in the National Youth 
Council Act 2009

Mr. Roy Sasaka Telewa
CEO National Youth Council

NYC AT A GLANCE
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The First goal is to enhance institutional capacity and operational efficiency through 
the regulation of Youth activities undertaken by YSOs, establishment of robust 
council structures, development of effective operational guidelines and enhance 
capacity, and increasing visibility of the Council through effective communication.

The Second goal is to strengthen strategic partnerships and mobilize resources 
for youth empowerment through creating sustainable linkages and networks with 
strategic partners, and mobilizing resources to support youth programmes and 
initiatives.

The Third goal is to strengthen participation of the youth in governance and 
leadership roles by building capacities of the youth on leadership and good 
governance, and promoting youth participation in democratic and decision-making 
processes.

The Fourth goal is to leverage research on youth issues to drive policy and 
evidence-based interventions through promoting research, collation and analysis 
of data on youth issues.

Fifth goal is to promote patriotism, national cohesion and peaceful coexistence 
among the youth through engaging the youth in peace building for political, 
social, and economic stability, raising the level of youth awareness on gender 
issues, promoting youth well-being and address youth vulnerability, and 
enhance youth involvement in efforts to deal with environment and climate 
change issues.

The Sixth goal is to Promote patriotism, national cohesion, and peaceful 
coexistence among the youth through creating awareness on youth 
empowerment opportunities and advocating for conducive environment to 
enhance uptake of youth empowerment programs.

NYC’s efforts to create and deliver the desired goals is based strictly on adherence to core 
institutional values including equity, professionalism, integrity, transparency, innovativeness and 

team work.

1

3

5

2

4

6



9

MEET YOUR MENTOR
KENYAN Y OUTH AND THE I R  RESPONSE TO  CO V ID- 1 9 

PANDEMIC :  STRENGTHEN ING RES IL IENCE

Globally, the COVID-19 pandemic has  greatly affected our societies. 
This health crisis has had a major impact on the lives and livelihoods 
of people in all spheres of life. Young people and youth-focused 
organizations have not been spared either and majority have been 
quick to take action. The vision of the National Youth Council is to be 
a dynamic institution championing Youth Empowerment for National 
Stability and Prosperity. As a youth empowerment campaigner and 
mentor, this is a vision I strive to pursue. In line with that, this article 
shall focus on the strengthening of resilience amongst youth in Kenya.
 Resilience can be easily defined as the ability to recover from 
setbacks, adapt well to change, and keep moving in the face of 
adversity. In 1930, in the Honduran city of Choluteca, a state of the 
art bridge was built to combat wild hurricanes in the region. When 
Hurricane Mitch hit in 1998, as other bridges and roads were being 
destroyed, the Choluteca bridge stood firm; a testament to its great 
quality. However, as the bridge stood firm and unchanging, the river 
that once flowed under it had changed course. 
The Choluteca bridge has since then been a bridge leading to 
nowhere as it was unable to adapt to the environmental changes. 
Suffice it to say, it became a useless state of the art bridge due to its 
rigidity. It is paramount for the youth to practice resilience and equip 
themselves to adapt to the changes they experience otherwise they 
risk being rendered valueless. Dr. Susan Kaguchia (PDD) 

PUBLIC HEALTH SPECIALIST
Factors promoting the strengthening of 

resilience for the Youth in Kenya
1. Market availability.

The Covid-19 pandemic has affected many 
economies leaving so many in debt and counting 
huge losses. In Kenya, the curfew has recently 
been reduced and markets are still reopening. 
Some businesses that had been shut down such 
as restaurants and bars, have resumed and are in 
operation now. Additionally, there emerged new 
market demand for goods like sanitizers, masks and 
hygiene products. Innovative youth took advantage 
of this new demand to create hand-washing 
dispensers and supplied them to public offices and 
market places. Although the economy is not at 
the level it was pre-corona, reopening of markets 
and emergence of new market demands has been 
a key factor in building resilience for the youth 
economically.

2. Funding opportunities.
There are plenty of funding opportunities for youth 
in Kenya including the Youth Fund Kenya. It was 
developed under the Ministry of public service, 
gender and youth service to 
• Provide loans to youth owned enterprises
• Provide market support to youth enterprises
• Facilitate youth enterprises to develop  
            linkages with large enterprises

      

• Provide trading premises and worksites
• Provide business development services to   
              youth owned enterprises
• Facilitate youth to obtain jobs abroad
  Additionally, on October 13th, 2020,   
   Equity bank in partnership with the   
              Kenya  National Chamber of Commerce   
              and Industry,set up a sh200 billion   
              lending fund aimed at  helping the small   
               scale traders  and SMEs.

The KCB Foundation is also lending money to the 
youth to enable them to lift the capacity of their 
businesses. In so doing, these organizations are 
strengthening the resilience of these businesses.

This reinforces what Franklin D. Roosevelt said, 
“We cannot always build the future for our youth, 
but we can build our youth for the future.”

3. Training opportunities.
Various training platforms are at the disposal of the 
youths as Diogenes pointed out, “The foundation 
of every state is the education of its youth.” This is 
why the Ministry of Information, Communications, 
and Technology launched a program called Ajira. 
This program focuses on training young people on 
how to work online and earn money from it. 
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In conclusion,To be resilient, the youth have 
to stand firm and be ready to persevere amidst the various 
challenges they will face. They should armor themselves with 
insight, knowledge, skills and appropriate guidance from 
mentors to enable them fight through. In doing so, they shall 
also be able to take advantage of the opportunities open to 
them. As the saying goes; Opportunity meets preparedness. 
I hope all of us shall fuel the desire to be different from the 
Choluteca bridge.

Challenges posed by the Covid-19 Pandemic
1. Reopening challenges.
Most businesses faced challenges in reopening, 
some it was in fear of the second wave of corona 
while others just didn’t know when the right time to 
reopen their businesses is. Long after the lockdown 
was removed, some businesses are still hesitant to 
reopen fully because they are not sure if their client-
base is ready to buy their services/products yet 
and they don’t want to risk their time and money 
without making sales. Businesses such as tour 
companies are still at a loss as most people still do 
not want to risk traveling.

2. Added cost of safety regulations.
Businesses had been closed down for months so 
they lost revenue and on top of that, they have 
to budget extra expenses while reopening, to 
accommodate the sanitation measures. These 
sanitation measures include things such as 
thermometers and masks. Other businesses such 
as hotels even have to compromise the number 
of clients they can serve at a go since they have 
to observe social distancing. This has dampened 
their already terrible situation because they have to 
spend even more yet the sales are not high.

3. Changes in consumer habits.
From the onset of the Covid-19 pandemic  and the 
lockdown imposed, most customers shifted from 
buying from the local businesses to buying online. 
The customers are not only buying products online 
but even services. They are also paying online 
(where possible), to avoid the exchange of money. 
This news comes as a loss to the businesses which 
were solely relying on the physical sale of products 
and services. Such businesses are straining to make 
sales and keep running.

you can make sure to include all the small matters 
such as the prices you offer for various goods or 
services to keep the clients engaged and safe at 
the same time by avoiding unnecessary physical 
contact. This will help to retain your client-base and 
probably make a new customer which in turn makes 
your business resilient

2. Incorporating extra cost in the services.
Due to the extra cost incurred in executing safety 
measures, the business is bound to make losses if 
you maintain the same prices you had pre-covid. 
This is why you should incorporate the extra cost 
in the service charges. It is advisable, however, 
to calmly explain this to your customers, since 
you don’t want them to think you’re exploiting 
them. This additional charge will help to improve 
resilience because it will help the business to keep 
afloat.

3. Alternative business channels.
“We have a powerful potential in our youth, and 
we must have the courage to change old ideas 
and practices so that we may direct their power 
toward good ends.” Mary Mcleod Bethune Now 
that consumer habits have changed, customers 
are seeking online services. A large population 
of people log in to social media like WhatsApp, 
Facebook, Instagram and Twitter daily which 
provides a suitable market. I am personally involved 
in two online groups that promote trade in kitchen 
ware and another in kids ‘clothes.  It would be wise 
to consider digital marketing for your business. This 
will ensure that you serve both the online customer 
and the one who prefers to shop physically further 
improving resilience in your business. 

4. Seeking mentorship.
Success is connected with action. Successful 
people keep on moving and that is why they make 
mistakes, but they don’t quit. We all must get a 
mentor or mentors, to help guide us, based on 
what has worked for them. A mentor should be 
someone who can help you overcome major fears 
based on their successful experiences. However, 
the major responsibility lies on the mentees to seek 
out these mentors and ask for guidance.

The Ministry of Agriculture in collaboration with the 
KCB Foundation also offers training on Agribusiness 
to young people. Equity in partnership with the 
Kenya National Chamber of Commerce and 
Industry is also offering financial training to youths 
on how to utilize credit to grow their businesses for 
the post covid recovery. This ensures that the youth 
are equipped with knowledge on how to make their 
business stronger in the face of these trying times.

Solutions to curb the challenges posed by the 
Covid-19 Pandemic

1. Reopening strategies.
Reopening offices and businesses in phases  
enables you to assess demand while still not losing 
money. Another strategy would be digitizing non-
core tasks where possible. On your digital platform, 
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F A S  H I O N
FASHION

These fashionistas embody unique and appealing styles

Whats Your Style?   
 #BUYKENYABUILDKENYA

ROUND UP

@Boss_eyt

NINAH
LIVING FOR ART,FASHION

AND ADVENTURE
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FASHION

@justruthmartin

Leading from the front in the ‘buy Kenya build Kenya’ 
initiative, President Uhuru Kenyatta has been on the front 
line to ensure that he does what he preaches and has 
urged Kenyans to save the manufacturing sector by buying 
‘’Kenyan’’ to build Kenya.

He is our firm supporter and marketer of our local 
apparels.

@jade.brian
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UTAFITI

To understand what the 
Kenyan Youth wants we 
have to ask, listen and 
respond accordingly.

Let your voice be heard: Youth Empowerment survey link: 

https://fursanyc.com/youth-empowerment/

National Youth Council wants to hear your voice!

Tell us more research@nationalyouthcouncil.go.ke
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What is Youth Empowerment?

is a process where young people are 
encouraged to take charge of their lives 
by embracing opportunities, generating 
creative solutions to existing challenges, 
voicing out their opinions to influence 
policy and engaging in impactful 
experiences. 

1 2

3Why should we talk about Youth 
Empowerment?

Youth empowerment is a necessary 
determinant of young people’s 
participation in national, regional and 
district or local level decision-making 
processes. The Government of Kenya is 
striving to empower the Youth through 
implementation of youth initiatives 
towards achieving the Kenya Vision 2030. 

Kenya Youth Development Policy, 2019 
(KYDP) exists to address the challenges the 
Youth (18-35 year olds) face by formulating 
solution-oriented processes and programs. 
The KYDP 2019 aligns with the United Nations 
Development Programme (UNDP) human 
development with emphasizes on creating fair 
opportunities for Youth. The main goal of the 
policy is to promote the holistic empowerment 
and participation of the youth in socio-economic 
and political spheres for national development 
by ensuring the youth obtain relevant education 
and training; have access to employment; 
and are protected from harmful practices and 
exploitation.

4 What is NYC doing about Youth Empowerment?

The research to be conducted will answer the 
following research questions:

1.What are the felt impacts of Youth        
   empowerment programs?
2.What are the challenges experienced in the  
   deployment of the programs?
3.What recommendations can be made to  
   enhance effectiveness and sustainability  
   of the future empowerment programs to   
   be implemented by the Government?

National Youth Council, the voice of the 
Youth would like to be in the forefront in 
understanding youth issues and formulating 
solutions with the guidance of the youth.

It is mandatory to include the youth in 
decision making bodies to contribute to 
strategies of institutions. END TEEN 

PREGNANCY

What is Kenya Youth 
Development Policy?

The National Youth Council will carry out a research to understand the impact of the Youth 
Government Initiatives such as: 
1. Youth Enterprise Development Fund (YEDF)
2. Kenya Youth Employment Opportunities Project (KYEOP)
3. National Hygiene Program (NHP) also widely known as Kazi Mtaani
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HEY THERE!
HAVE YOU HEARD OF THE DANCE CHALLENGE

BY NYC FOR THE MENTAL HEALTH WELLNESS 
WEEK?

IF NOT,YOU ARE MISSING OUT! CHECK OUT 
THE 

VIDEO ON YOUTH COUNCIL TV(YOUTUBE) AND 
TAKE PART IN THE #YOUTHRESILIENCEKE DANCE 

CHALLENGE

EXPRESS YOUR CREATIVITY AND SHOW US WHATS 

YOUR THING BY DANCING TO THE SONG AS PER 

THE SAMPLE VIDEO ON YOU TUBE.ONCE YOU ARE 

READY,SHARE YOUR DANCE ON EMAIL;

PARTNERSHIPS@NATIONALYOUTHCOUNCIL.GO.KE

@NYC_YouthVoice
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ACHIEVERS EDGE
YOUTH COVID-19 RESPONSE IN THEIR
COMMUNITIES

The rapid spread of Corona virus has infected 
nearly every continent, forcing countries into states 
of emergencies,sending almost everyone into
varying levels of quarantine and isolation. This has 
ultimately shuttered youth activities,colleges and 
businesses.

However, there is a lesser-known story of youth 
rising up to meet the challenges of this pandemic 
that also deserves attention.Different youth groups 
have engaged in communal activities that have 
helped in averting the spread of this virus including
youth from The Young African Leaders Initiative 
(YALI).

YALI, which is the United States’ signature effort to
invest in the next generation of African leaders, 
invests in grooming strong and result- oriented 
leaders by encouraging transformational learning 
and enhancing their leadership skills.

Many people in Kenya live without a social safety 
net, and nothing shakes their already unstable 
situation more than a crisis.

2018 YALI Mandela
Washington Fellow, Billian Ojiwa

The spread of the corona virus has exposed 
vulnerable segments of society, particularly those in 
informal settlements, prompting youth-serving
organizations and other members of the public to 
rally around them in support.

This has prompted this YALI Alumnus, 
alongside Kevin Otieno to be on the frontline 
in the distribution of water in Nairobi’s informal 
settlements (Mathare and Huruma areas) to
promote hygiene and sanitation to curb the spread 
of COVID-19.In total, the duo has distributed
80,000 litres of water in the two informal 
settlements in two weeks.

Based on the concept of
‘one for all’, the duo 
is looking forward 
to coming up with 
innovative ways of 
providing other basic 
needs to a hundred
families per week 
within the two informal 
settlements.



18

BE INFORMED

0 1 0 2

0 3 0 4

0 5 0 6

The document has taken into 
consideration many issues that 
hinder our youth from attaining 
their potential. Tax holidays for 

investments by youth and a 
break from repaying education 

loans will enable them focus 
on establishing themselves and 

businesses after school.

The BBI report has proposed 
a 7 year tax holiday for youth 

owned businesses while 
graduates will be allowed a 

four-year grace period before 
starting to repay loans offered 
by the Higher Education Loans 

Board. 

The BBI has also proposed 
devolving of 35 percent 

of national revenue to the 
counties. The youth will get 

easy access to tenders if they 
seek official registration of their 

ventures once the funds are 
devolved.

The BBI report also emphasizes 
on the sharing of prosperity, In 

which, there is full implementation 
of the 30% Access to Government 

Procurement law by special/
marginalised groups for example 

the young people, women, 
persons with disability and local 

contractors.

The creation of County 
Employment Bureaus will 

properly harness the number 
of young people seeking 

employment at the County level. 

On Inclusivity, The report 
asserts that Kenyan policy 

should be guided by a respect 
and embrace for our ethnic, 
cultural, linguistic, religious, 

gender and generational 
diversity.

BBI INSIGHTS
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OUR VOICES.   SAUTI YA VIJANA  .   LETS TALK BUSINESS

SAUTI AFRIKA

Our main goal is to use arts as a way of empowering young people with skills 
to be self reliable by creating self employment and innovations.

Sauti Afrika has three department namely modeling Department, Dancers 
and Musicians Department and Actors Department.

@SautiAfrika

EM AFRICA  

is a Model and Talent Academy based in Kenya with an 
affiliation to Norway. Its dedicated to turning aspiring  youth 
into brands.Located in Nairobi,  Mombasa, Embu and Diani,Em 
has  trained youth to be brand ambassadors  and start their own 
businesses.

@em_africa_academy

PLANT SIGNAL
is a company aimed at improving agricultural production 
through its services. These services include a mobile 
app that not only detects plant diseases, but also offers 
remedy recommendations to salvage the plant. 
Getting the remedies has never been easier too. The 
app provides a market section where you can buy and 
order the products from verified agrochemical stores in 
partnership with plant signal.
The items are delivered in due time.
All this is aimed at fulfilling zero hunger SDG goal.

Jiranis food is an online community marketplace for 
people(travelers) to list, discover and book local cuisines 
experiences around Africa.

@jiranisfood
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KENYA NI MIMI

ENTRENCHING POSITIVE MORALS, VALUES, PATRIOTISM AND VOLUNTEERISM FOR 
TRANSFORMATIVE LEADERSHIP

The Kenya Ni Mimi is a campaign by the Ministry of ICT, Innovation 
and Youth Affairs that presents the Youth a platform for dialogue as 
a key mechanism to fact find various issues and progress Youth from 
different counties in Kenya encounter. This campaign is meant to bring 
about National and Social Cohesion, promote representation and 
participation, sensitize the youth on the different government programs 
and Affirmative funds available for them to start businesses, elevate their 
creativity and innovation as they acquire skills in order to contribute to 
the socio-economic development of the country.

The event, which was launched on 7th December 2020 at Bomas of Kenya by H.E. President Uhuru 
Kenyatta saw Youth from various Counties attend and gain insight from the discussions on matters Youth.

Observing that despite the Youth constitute to over 70% of Kenya’s population, the President emphasized 
that their presence has not been felt in key spheres of the country including Leadership, Governance and 
National Development. He went ahead and urged them to regularly take part in pertinent national issues 
asserting that time had come for them to take charge of the affairs of the nation.

The Youth should continue demonstrating a spirit of nationhood, love, 
respect and pride in the country and be ready and willing to invest 
their time, skills, energy and good character to make it thrive. Through 
patriotism, the youth will put the country’s best interests first, endeavor 
to preserve and protect the nation as it currently exists, while eventually 
working together to make it better.

CAS Nadia Ahmed AbdallaH.E Uhuru Kenyatta,CS Mucheru & CAS Nadia taking a Pledge
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