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The Maasai Cultural Festival was driven by 
the need to preserve our cultural heritage, 

particularly upholding the old, yet 
impactful and positive cultural practices 

which are on the verge of decay. This will 
certainly help the youth to elevate the 

cultural growth of our beloved country, 
Kenya. As a whole, the cultural night gave 

the youth the opportunity to develop 
the qualities of mutual respect, love, 

communal harmony (through intra and 
inter-generational dialogues) and national 

integration through nurturing of talents. 
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Faith Lanoi-Youth

A BOON TO 

THE FUTURE 

GENERATIONS!

“Maasai, a predominantly 
patriarchal culture boasts 
of its beadwork, which is 

famous for its intricacy, and 
it is through beadwork that 

Maasai women express their 
position in the society.Each 

of the colors used have a 
meaning: White symbolizes 

peace, blue is the color of 
water, and red is the symbol 

of warriors and bravery.”

Which way to ending Teen-pregnency? Intra-generational 
and inter-generational program provides psycho-social support 
through mentorship and value transfer to Youth. Additionally, it 
addresses cultural and socio-economic factors that contribute to 
problems directly facing Youth.                                        Page 10

THE JOURNEY TO END TEENAGE PREGNANCY

 Ms. Wairimu during a Sawazisha Talk in Kajiado County
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National Youth Council (NYC) is a State Corporation 
in the Ministry of ICT, Innovation and Youth Affairs, 
which came into being through the enactment of 
the NYC Act 2009 as the official voice of the youth 
mandated to advocate for youth opportunities, to 
associate, be represented and participate in the 
political, social, economic and other spheres of life.

This E-Newsletter contains articles and information 
from the entire NYC fraternity the youth and 
youth serving organizations. Therefore, you are 
encouraged to regularly forward information 
touching on youth activities, initiatives and success 
stories to the Editor for publication.

                 Mission
To enhance youth capacity to actively participate in 
economic, social and political spheres for prosperity 
through strategic consultations, engagements and 
partnerships.

                   Vision
To be a dynamic institution championing Youth 
Empowerment for National Stability and Prosperity.

               Values
Equity,Professionalism, Integrity ,Transparency 
,Innovativeness ,Teamwork.

      
              PhilosophyHILOSOPHY
NYC is wholeheartedly and fully committed to 
championing and advocating youth issues through 
effective consultation process while steadfastly 
demanding greater inclusion and recognition of the 
youth in all spheres of the society.
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MESSAGE FROM THE MANAGING EDITOR 

As “Sauti Ya Vijana” enters its second month 
of publication, there is a lot to look forward to. 
Before looking ahead, I would like to thank all our 
readers, contributors, our editorial team members, 
our patron and our CEO Mr. Roy Sasaka Telewa 
CHRP(K), MCIPS, MKISM, MBA, for their continued 
support.

Launching a new journal is no small feat and we 
achieved a good measure of success driven by 
consistent high-quality content from outstanding 
contributors, who were part of the just-concluded 
NYC Creative Challenge, which saw us successfully 
launching the 1st publication on 5th October 2020. 
With an average review turnaround time of 20 days, 
we continue to be selective; publishing 90% of the 
submissions from the Youth, who are our primary 
audience.

What is there to look forward to next month? We 
have planned on coming up with several new 
initiatives to make the publication more exciting 
and impactful to our target audience. First, we 
will introduce “Street-Wise,” a new section that 
will identify pace setters in the fashion industry. 
Second, we look forward to incorporating a new 
column dubbed “Youth and Education’’, consisting 
of a sequential discussion on matters Youth and 
Education.

In addition, our main focus will be publishing 
articles, with a particular emphasis on Matters Youth 
and how the Youth play an increasingly important 
role in helping being change agents in the society.

We are now welcoming submissions for 
subsequent issues, submitted electronically to 
communications@nationalyouthcouncil.go.ke

 
Amimo Achillah
Managing Editor 
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STATEMENT FROM OUR PS JULIUS KORIR, CBS 

The government recognizes the innovative 
potential of the Youth and has constantly integrated 
them in leadership positions to tap their ability. 
For instance, the State Department for Youth 
has played a big role in developing sustainable 
policies and strategies and ensuring that proper 
implementation of these policies and strategies are 
done to address various challenges.

The Youth population in Kenya is very significant. 
Globally, there is a growing recognition of the need 
to strengthen policies involving the young people. 
That explains the government continuity in making 
great strides in regularly creating opportunities 
for the Youth as we jointly implement our agenda 
of the Big Four priorities. These activities are also 
guided by the Constitution of Kenya 2010, in its 
Bill of Rights, ‘How best to successfully accomplish 
Youth engagement and development’.

In view of this, I strongly urge the Youth to prepare 
themselves by building relationships with each 
other and strengthening their network regionally 
and internationally as they discover more about 
their potentials. In doing so, they will be in a better 
position to instill the skills for meaningful learning 
as they develop advanced skills in their areas of 
interest. 

The consequence of failing to meaningfully engage 
and participate leads to is idleness, radicalization, 
dependency, increasing crime rate, alcohol, drug 
and substance abuse among other vices. 

This means that they are likely to get caught up in a 
poverty trap or potentially become a destabilizing 
force that can be used to cause civil disturbance or 
become a recruitment pool for terrorism, negative 
political mobilization and other criminal activities.
I also want to emphasize on the government’s 
commitment and steady focus on the measures 
to unlock access to employment, skills, 
entrepreneurship, participation and inclusivity for 
the Youth. We pledge to indiscriminately support 
the young people throughout the Country in order 
to achieve all underlying and common objectives 
and visions of improving the welfare of the Kenyan 
Youth.

 That explains the President’s decision to appoint 
young people into top Government positions, a 
deliberate intervention meant to provide the Youth 
with an opportunity to be mentored and prepared 
for more senior positions.
As we continue to include Youth in all socio-political 
and economic activities to foster development in 
the country, we still emphasize on Young people’s 
conversation on peace and sustainability issues 
as they freely engage in their own initiatives for 
peace and interactive dialogue because if properly 
nurtured and provided with the right opportunities, 
they have unlimited potential of becoming 
change makers and positively impacting national 
development. 

PS  Julius Korir, CBS
Ministry Of ICT,Innovation & Youth Affairs
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CEO’S MESSAGE

The hallmark of the Youth years is forming an 
identity. At this stage, they might be trying out 
all sorts of ideas to see what fits, a situation that 
calls for strategic Youth engagement. This is a call 
to action – the young generation has to take the 
lead in engaging the country through their Youth 
representatives, decision makers and the society at 
large because our fiscal future depends on it and 
it takes knowledge, talent and experience to bring 
all these factors and resources into play, to achieve 
true Youth engagement.

Youth have been at the forefront of the various 
calls witnessed in the Country over the past years. 
While these calls have wide-ranging objectives, 
the key message echoed throughout the Country 
is the urgent need to ensure the availability 
of Youth opportunities. Bearing in mind the 
challenges facing Youth in the region are multi-
fold and inter- woven, NYC need has established 
integrated Youth platforms (forums, programmes, 
competitions that nurture talent and other activities) 
that provide them with the necessary capacities 
and opportunities to optimally participate in social, 
economic and political activities. 

With this in mind, is important to address one 
of the biggest misconceptions relating to Youth 
participation – and that misconception is that they 
are different from the rest of society when it comes 
to participation (they are rightly segregated as ‘a 
hard to reach group’).

Youth in this Country play a big role in how 

Kenya adapts to the challenges it faces as a 
nation. With Youth, comes Energy, Innovation, 
and Optimism. These lay the ground for major 
positive contributions. My word to our Youth is to 
“Use your Innovation to harness your creativity 
and talents because the converse is also true – 
alienated, frustrated, marginalized, and/or excluded 
Youth have nothing to positively contribute to the 
nation”.

The positive news — and there is some — is that 
We have an opportunity to act, but we must do so 
quickly as the Change makers we envision to be. 

We are the masters of our own fate; both gift and 
curse. Inertia allows the ‘can’ to continue being 
kicked down the road, but organized and mobilized 
Youth engagement and participation can stop it. 
Enough is enough. We need to stop kicking the can 
down the road.

In collaboration with the Ministries of ICT, 
Innovation and Youth Affairs through the State 
Department for Youth, line ministries, parliament, 
local governments, non-State actors, Civil society 
and Youth associations, NYC continues to support 
efforts to strengthen the Legal, Institutional and 
Policy Frameworks for Youth engagement and 
participation in public life, to improve the co-
ordination of Youth policies and mainstream Youth 
concerns across public policies and services. 

Roy Sasaka Telewa
CEO National Youth Council



6

KAJIADO FEST
FEATURE ARTICLES

As the sun sets in the land known for its rich culture: 
a history full of brave warriors, hunters, the young 
and the old Maasai members began gathering in 
the dome shaped tent to celebrate their heritage. 
Everyone’s face was filled with exhilaration ready to 
be engaged. 

The term ‘Maasai’ encompasses milk, meat 
and wearing of beads owing to their nature of 
pastoralism. The Maasai community is known for 
vigilance, protectiveness, cohesiveness and caring 
nature and the evening was a reminder to all to 
appreciate their heritage. 

 NYC, Spreadtruth Africa and the local community 
joined forces to provide a platform for celebrating 
the Kajiado Youth Cultural Festival through an 
eventful evening filled with poems, dances, skits, 
dance performances, songs  and a finale of runway 
modelling. Mila yetu, desturi yetu.
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KAJIADO FEST PICTORIALS
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ACHIEVER’S EDGE

   FREDRICK MOLL

What is this World leaders of Today and SUSO? 
This is an International NGO with Headquarters in Nairobi, with 
Stand Up Shout Out (SUSO) as the main program. Funded by 
a Kenyan Youth, Peter Fredrick Moll, the organization deals 
with good governance, poverty reduction, conservation, Youth 
inclusion, Empowerment and Engagement, we also contribute 
to achieving the Sustainable Development Goals).
SUSO is spread across 37 Counties in Kenya and over 21+ 
countries in the world with over 10,000 members. 

What is your current focus?
We anchor our programme on two main pillars: Youth 
Empowerment and Youth Engagement which has built capacity 
and resilience among the Youth, who are strive to positively 
impact their communities and countries globally. 

What have you been up to during COVID 19?  
We were quickly to adapt, realign and evolve our 
organisation to sail during this period and came up 
with the CREATE TOMORROW CAMPAIGN which 
had three pillars:
1 - YOUTH ENGAGEMENT IN WILDLIFE CONSERVATION 
2 - YOUTH ENGAGEMENT IN EDUCATION AND INNOVATION 
3 - YOUTH ENGAGEMENT IN COVID RELIEF. 

Tell us about the Change Makers Against Covid-19 
Through the Create Tomorrow Campaign we have 
COVID-19 operations going on in over 11 counties. 
(LAIKIPIA | KILIFI | NAKURU | SIAYA | MIGORI | NAROK | 
NAIROBI | KISUMU | TRANS NZOIA | KITUI | KIRINYAGA )
Thriugh thiam we have fumigated public places 
and vehicles, carried out Community Engagement, 
Hygiene and Sensitization, created Awareness and 
worked with various County Governments severally.

The Rona food Relief distribution/Dream Fuel
The Create Tomorrow Campaign has also enabled 
us strategically distribute food to over 6,000 
families (more than 36,000 and over 2.3million 
meals. We have also distributed 815 education 
packages and 4032 sanitary pads throughout the 
pandemic. With the recent reopening of schools, 
the effects of COVID-19 especially in informal 
settlements are still felt especially due to the 
massive loss of jobs.Most parents have been unable 
to provide basic school requirements for their 
children, let alone meals. Due to this, we initiated 
The Dream Fuel Project through anchored in our 
Empower School Program with an aim of providing 
food on a daily basis to our empower schools in 
Kibra and Dagoretti during these hard times. 

Top 35 under 35, UN Rep World Wildlife Day
Mr Peter Frederick Moll, was nominated as the 
Youth representative during World Wildlife Day 
2020, where he made a keynote speech at UN 
Headquarters in New York. He advocated and 
called for Youth involvement in both national and 
international arenas in Wildlife. 
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YOUTH ENGAGEMENT & EMPOWERMENT

Launch of Isiolo Youth Innovation Center

The launch of the Youth Innovation Center in Isiolo on 8th October in Isiolo County will elevate the 
creativity, innovation, participation and inclusion of young people. The Center, which is an avenue for 
capitalizing the many untapped Youth opportunities within the county will also address the lack of social 
amenities, unemployment and make the County a tourist hub.

Acting as a one-stop Information Center for the Youth in the region, the place will:
• Offer talent-based training; art is a tool for socio- cultural transformation 
• Offer mechanisms to link local film creators to those in Hollywood and Bollywood as part of plans 
to promote the Youth Creative Industry (art and theatre)
• Embrace Art as a tool for socio-economic empowerment to empower youth for a better tomorrow 
in terms of financial elevation and improving their living standards 
• Develop the Youth Creativity and Innovation
• Empower the Youth to jointly bridge the unemployment gap in the Country

YOUTH INNOVATION CENTRE PARTNERS

The Youth are not only a major development 
especially in terms of financial prosperity but for 
also key players in the socio-economic sector. 
Therefore, what will continue driving transformation 
in the country solely already-existing Youth 
interventions and opportunities, which is a 
collaborative effort by all the partners involved for 
the success of the Youth Centre.
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OPPORTUNITY YETU
SAWAZISHA GUMZO PROGRAM

Sawazisha Gumzo is an intra-generational and 
inter-generational dialogues programme that 
provides psycho-social support through mentorship 
and value transfer to the Youth while addressing 
cultural, socio-economic factors that contribute to 
problems directly facing Youth. 

This year, our main focus has been on Teenage 
Pregnancies, Reproductive Health, Mental Health, 
drug use & substance abuse, entrenching values, 
Volunteerism, Community Service and Patriotism.

This program also creates a safe, interactive and 
enabling environment for young people to deepen 
their dialogues , understand different cultures 
and learn from each other as they gain access to 
mentorship sessions, learn how to be abreast with 
positive values and transfer knowledge to others. 

More than COVID-19 is to blame. But does 
this mean that we should stop addressing 
Contemporary Youth issues through intra and 
intergenerational dialogues? This is what drove us 
to extending this programme in Meru and Kajiado 
in November 2020.

Our focus is to uplift the Youth and creating 
positive enagagements all over the country.
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OPPORTUNITY YETU

The Huawei Kenya Digitruck is a 40-foot steel cargo 
container converted into a fully equipped mobile 
computer lab. Fully solar powered, it contains a 
large LED screen, 22 laptops, 22 smartphones, 10 
VR headsets, a server with offline content, a Wi-
Fi access-point, and a 3G/4G enabled router for 
internet connectivity.

This Digitruck, owned and operated by Close the 
Gap Kenya together with Computers for Schools 
Kenya (CfSK) has at least 2 full-time trainers on 
the Digitruck, with an aim of broadly providing 
digital skills, particularly those in remote areas or 
disadvantaged groups to enable participation in 
the digital economy and easier access to digital 
information.

The three primary programs encompassed in the 
truck are:
1.Teachers: This enables teachers to use digital 
technologies, integrate ICT into teaching and 

FURSA MASHINANI DIGITRUCK

teaches students to use digital technologies

2.Youth: This enables the Youth to use the internet 
for acquisition of new skills and to generate income

3.Non-internet users: This generates interest 
for non-online and teaches them how to use 
smartphones and internet for self-improvement

NYC has partnered with Huawei Kenya to give an opportunity (FURSA) to the Youth in the community 
pathways (Mashinani) to be digitally enabled.
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OPPORTUNITY YETU

INA NI AFFECT!!!!!!!
How well do you know the Kenyan currency in sheng? Tuingie daro (let us get to class)

Sheng English (definition)
chapaa, munde, mundez, niado, ganji, 
doe, keroma, cheddar/chedaz, mkwanja, 
makwarkwar 

Money

ngovo, kobole, guoko Five Shillings

ashuu, shoe, kindee, ikongo, das Ten Shillings

mbao, blue, mbaula Twenty Shillings

finje, chuani, pachas, hamusini, hamsa, njefi Fifty Shillings

so, kioo, exsoo, red One Hundred Shillings

rwabe, doso, jill two hundred shillings

punch, jirongo five hundred shillings

thao, jii (like the letter G), kapaa, ngiri, ngwanye, 
ndovu, azar, K, muti

one thousand shillings

kalucy Forty shilling coin

Si baadaye. 

TUJENGANE PROGRAM-MOBILE APP
Being a state Corportion 
that encourages Youth 
Empowerment and 
Engagement, we re-
advertised the Mobile-
App Developer Challenge 
to identify unique and 
innovative Youth talents. 

We received several applications and are in the 
process of shortlisting the candidates to identify 
a winner, who will be awarded Kshs. 50,000. 
Tujengane aims to continuously engage Youth 
Creatives all over the country to showcase their 
creativity and talent.  

KAA RADA FOR THE NEXT
EDITION

By Evans Katana

TOONSIDE

By Hanningtone
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GET ENGAGED IN THE NYC PROGRAMMES
UTAFITI  PROGRAM
National Youth Council is researching on Youth issues 
across the 47 counties of Kenya, there are similarities 
across Kenyan regions: economic: poor infrastructure, 
unemployment, poor perception on education, political: 
ethnic disputes, limited youth political representation, 
poor implementation on youth policies, social: early 
marriages, domestic violence, FGM practices, substance 
abuse, child labor and health .

National Youth Council aims to create impactful solutions 
in program implementation to address the mentioned 
issues. National Youth Council is implementing programs 
like Fursa, Uzalendo, Sawazisha Gumzo, Tujengane, 
to provide opportunities to the Youth of Kenya to be 
empowered through economic, political and social 
spheres of life.

UZALENDO PROGRAM
This is a flagship programme under our Legal 
department on Civic Engagement and Accountability, 
anchored on Section 4 of the NYC Act.

Uzalendo aims to create more awareness on Civic 
Participation including Legal and Governance issues 
amongst the Youth in Kenya. It also facilitates dialogue 
amongst the Youth and their national leaders on various 
issues including Good governance, Accountability and 
other National Interest issues. 

 
Through NYC Youth engagement across the country, 

Eastern region(Embu-Isiolo) being the latest Youth 

Engagement region, we trained the Youth for two days 
with the objectives of:

1.Explain Uzalendo Programme and its relation to the       
   Youth, Government, Civic life, Politics and Democracy

2.Explaining the structure of the government under the    
   constitution of Kenya 2010

3.Clarifying Leadership governance and the electoral    
   system under the constitution

4.Educating the Youth on Public finance management; 

5.Fundamental freedoms and human rights under the     
   constitution

The Youth participated in the 7-session training by 
attending face to face classes, engaging in discussions 
and making presentations after which a survey was 
conducted to assess the level of understanding of the 
training sessions by Youth participants. 

We look forward to reaching out to all the 47 counties in 
Kenya to popularize the Uzalendo programme further to 
the Youth.
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Strategy to achieve its Environment, NYC has 
participated in tree planting to achieve a 10% forest 
cover in 2022
In line with the Council’s mandate outlined in the 
Strategic Plan 2017/2018 – 2021/2022, NYC aims 
at further amplifying its core mandate by aligning 
its activities to other key development initiatives of 
the Country including and not limited to greening 
Kenya planting 200,000 trees every year.

To realize these goals and secure the targeted 
numbers, the Council’s prosperity in supporting the 
projected percentage, NYC has in the course of the 
execution of this mandate, plated a total of 150,000 
trees in Counties like Kwale, Rift-Valley, Mombasa, 
Meru, Machakos and Kilifi. Other regions that have 
benefited from this initiative are North-Rift, South-
Rift and Western regions.

GREENING KENYA INITIATIVE

As laid down in the Kenya Vision 2030, Kenya 
aims to be a middle-income rapidly industrializing 
country by 2030, offering all its citizens a high 
quality of life. In order to address the acute 
challenges of poverty, joblessness, and inequality 
and to facilitate faster realization of Kenya Vision 
2030 and in support of a National Green Economy, 

GET ENGAGED IN THE NYC PROGRAMS

NYC STAFF MEMBERS 

PINKTOBER

As we are all aware, Breast Cancer Awareness 
Month  is an annual International health campaign 
that is celebrated every October to increase Breast 
Cnacer Awareness.
 
At NYC, we educate the Youth about the 
importance of early screening and test during this 
period that starts on October 1 and ends on 31st 
October.

The long-standing awareness campaign has 
different meanings and significance to different 
people. For some, it’s about celebrating strength 
and survival. For others, it’s a period to advocate 
and a push for enhanced educate about the 
realities of breast cancer and the importance of 
early screening and testing for the Youth.

This year, the Council marked the awareness month 
by putting on pink Ribbons throughout the month 
of October in a move dubbed “Pinktober”,  to 
stand with those directly or indirectly affected by 
Cancer.

Checkup medicals (one of our Health Service 
Providers) also conducted subsidized screening 
tests for all staff members to encourage them 
to know their health statuses as far as Cancer is 
concerned. 
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OUR VOICES

                  MICHELLE MUTHONI MUCHIRI, 21 Years  

TOPIC: HOW COVID-19 HAS AFFECTED THE YOUTH  

Hello Corona virus! A few months ago I had no idea 
you existed let alone had another name ‘COVID-19’. 
Now all I hear from morning till evening is about you 
and to be quite honest I am a bit jealous that no one 
has ever talked about me this much, though I wake up 
very early in the morning and sleep late trying to be 
the change this country deserves. Welcome to Kenya. 
Welcome home. My mother always tells me that visitors 
bring happiness to a home and that I should always be 
hospitable to them. Is she wrong? Should I be nice to 
you yet you have destroyed my home? 

Dear Corona Virus, we are all paying, one way or 
the other, for the businesses, companies, industries, 
institutions and schools that you have crippled and you 
cannot possibly imagine the ripple effects that befall our 
economy and us, your hospitable host. Specifically, we as 
the youth, have a huge price to pay. Don’t you know we 
are the future of this country? I mean, shouldn’t you have 
at least spared us your wrath? You are taking a huge toll 
on us and here’s why. 
When President Uhuru
 announced a 21-day lockdown, we really did not 
understand the magnitude of his words, particularly the 
effects the pandemic would have on the youths’ mental 
health, until we lived and continued to live through 
the lockdown and social isolation. Our mental health is 
now, more than ever, at stake due to the sudden limited 
choices of activities to engage in and it is evident in high 
levels of irritability, suicidal thoughts, feelings of sadness, 
emptiness, and lack of motivation, emotional exhaustion 
due to the stress arising from financial hardships, change 
in sleeping schedules and anxiety due to the uncertainty 
created through fake and conflicting information from 
people and social media.

No hope, however, has been completely lost and as I 
would recommend for the youth to endeavor to engage 

in activities that will sustain a healthy mental state, I 
would love to see us (the youth) starting initiatives, such 
as the one Belgium initiated called ‘Everyone OK’ that 
will address psychological issues to save ourselves now 
and even after this crisis.
Dear COVID 19, I do not know which plane you took but 
you came so fast but now I would like to wish you a safe 
trip to a world of no return.
 behind the face mask.

       BRENDAN KARANI, 22 Years 

TOPIC: THE ROLE OF YOUTH IN SOCIETY
There is a saying, “It’s the young trees that make up the 
forest” which loosely translates to prioritizing the youth. 
A youth is any person between the ages of 15 and 30.  

The youth are considered the backbone of society and 
more than often determine the future of said society. 
This is because kids and senior citizens rely on the 
strength of the young and expect nothing but the best 
from them. It is due to this dependence that we the 
youth have a role to play not just in our future but those 
of our families, communities and country in general.
It is the role of youth to advance the status of our society 
in terms of skills, innovation and leadership.

 With the onset of technological advancements, the 
youth have a responsibility to learn, acquire and sharpen 
their skills to effect change in their lives and those of 
other members of society.

The youth have a responsibility to act as role models 
to our younger ones. We have to teach and share their 
knowledge with the younger generation to enable them 
solve educational or social problems they may have. We 
are required to act as good examples to the younger 
generation. 

As the senior citizens grow older, employment positions 
remain vacant and as youth, it’s our role to take over 
from them to enhance economic well-being as well as 
the social life of the citizens we serve.  It is our role to 
innovate and introduce new skills to increase productivity 
and hopefully lower the cost
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OUR VOICES
 We are required to lead. To correct the mistakes and 
shortcomings of those who came before us in order to 
change the outlook of our society. 

To do away with vices like greed and corruption to be 
able to realize development, gender equality and fair 
and equal allocation of resources while at the same time 
maintaining the virtues set by the leaders before us.  
Even as we grow and transform our society, it is our 
role as youth to maintain our culture and share it with 
others. To carry with us the stories of our parents and our 
ancestors so as to pass it on to the next generation. We 
are therefore to be taught, guided and advised as youth 
so as to take our rightful place in society and make a 
difference.

              VENESSA MICERE MANYEKI, 33 years

TOPIC: THE YOUNG MANDATE: THE ROLE OF THE 
YOUTH IN SOCIETY 

Indeed, it is the mandate of young people to play 
their role(s) and contribute towards development of 
the country across various spheres. In a country where 
equal opportunity is in effect, the youth need to believe 
in their ability to positively engage and chart forth. 
The tendency to make excuses and a refusal to take 
self – responsibility has however fogged the vision 
of tomorrow. Ladies and gentlemen, the future is 
threatened. 

“There are no jobs.” 
“Old politicians are not giving us a chance.” 
“Pesa hazitufikii.” 
“Choma Jeshi.” 
The ‘Jeshi’ mentality. 

We complain and sit back letting things happen to 
us. We easily give up and do not allow the strain of 
perseverance to sharpen you. Yet the mandate is on 
us. We the majority voters. We the consumers. We the 

innovators. We the mandated.

Mandated to answer the call. The call of time. The future 
is calling. The future is here. Use your voice. The silent 
and the loud. Use your art. Use your talents and gifts. 
Use your hands and your minds. You cannot afford not to 
be ruthless on yourself. In a time where self – realization 
is key and purpose should be clear, the youth need 
to step up and be key drivers towards the economy, 
the political and the social. Realize and accept your 
mandate. 

The mandate towards yourself and towards this country 
and make impact across all continents. Kenya has taken 
a new turn. Those who can cast an eye into tomorrow 
can tell that there is a new Africa.
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MEET YOUR MENTOR

QUOTE OF THE MONTHNATIONAL VALUES

Turning Challenges to Opportunities

Kenyan Youth constitute the largest population 
with about 75% of the Kenyan population being 
under the age of 35 years. Out of this, around 
13 Million are within the most productive age 
of between 18-35 years. However, Youth in 
Kenya face a lot of challenges ranging from high 
unemployment to hard economic times, sometimes 
leading to suicidal thoughts that come up as a 
result of depression. 

The major problem with our Youth is the fear of the 
unknown.There are however thousands of 

opportunities that they can tap into to surpass and eventually overcome this fear. Let us learn to grab 
these opportunity as they come and learn to embrace the challenges we face as the young generation 
since such trying times drive innovation and force focus. We can find a way of using these challenges 
to our advantages by coming up with innovative ideas that offer recovery solutions to not just ourselves 
but the entire nation as we target to coexist cohesively. As we do this, it is important to note that all our 
dreams can come true, if we have the courage to pursue them. 

For the Youth to grab available opportunities and offer quality solutions to challenges facing the 
country, they need to understand what gaps exist as well as come up with innovative solutions to bridge 
those gaps. Globally, almost all the top ten richest people have made fortunes from having humble 
backgrounds, facing numerous challenges/hardships and finally offering solutions to these problems 
through innovative products and ideas. With the available support from the government and non-state 
actors, we have all the resources at our reaches to make our dreams valid. It all takes a positive attitude; 
what we like doing, exploring ways through which we can improve our confidence and networking with 
the right people who can help us achieve milestones after milestones. 

The time is now and not tomorrow. Let us jointly turn our challenges into opportunities.

Mr. Rithaa JohnsonMr. Johnson Rithaa

There was a man who made a living selling balloons 
at a fair. He had four colors of balloons; red, yellow, 
blue, and green.

Whenever business was slow, he would release a 
helium-filled balloon into the air, when the children 
saw it go up, they all wanted to buy one. They 
would go to him, buy balloons, making his sales go 
up again. He continued this process all day.

One day, he felt someone tugging at his jacket. 
He turned around and saw a little boy who asked, 
“If you release a black balloon, will it also fly?” 
Moved by the boy’s concern, the man replied with 
empathy, “Son, it is not the color of the balloon, it 
is what is inside that makes it go up.”

Moral of the Story - It is what is inside that counts. 
The thing inside of us that make us go up is our 

attitude.

BE POSITIVE! HAVE THE RIGHT ATTITUDE

By Gordon K’Opere,25 yrs
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GOVERNMENT OPPORTUNITIES 
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PICTORIALS

The PS, Youth
Affairs 
congratulates 
the  Youth team
that made it to 
the football 
and netball 
semi finals   

One of the football team members that made it to the 
semi-finals ansd received sports gear from NYC and 
Spread Truth Africa

NYC CEO helps one of the players who was part of 
the male football team that made it to the semi-
finals put on the awarded sports gear

A football match in session on the 1st Day after the 
official launch of the Kajiado Sports Festival

Secretary, Youth Affairs, cheers with one of the 
Winning teams during the semi-finals of the KSF 

Youth Fund CEO awards KFS participants alongside 
NYC CEO and other implementing partners

NYC CEO plants a tree at Eiti Village 
in Kajiado County on the 2nd Day of 
the Kajiado Sports Festival (KSF)
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